
Gender Pay Gap Report



At Select, our success is built on the commitment and talent of our people. We are in turn

committed to ensuring that gender is never a barrier to career progression. While our overall

gender pay gaps are modest, we know there is still more to do, and progress to achieve in this

area, especially within higher-paid and full-time roles.

Our official Gender Pay Gap Report initiates honest conversation within our

workplace, adding trust and transparency, which are key values of our core

business. It helps to understand how pay is distributed, identify where imblances exit and put in

place clear actions to close any gaps.

We are committed to promoting equality, diversity and inclusion in the workplace.

This review will outline how we progress equality amongst colleagues, setting

clear sustainable goals to achieve within the coming years.

We have a number of colleagues who do not identify as either male or female so

these colleagues have not been included in the breakdown of figures.

As of the snapshot date of 30.06.2025 the findings were:
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We welcome the spotlight on gender pay gap and strive to do better in this space

for all colleagues across our teams from retail to logistics and head office. 
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The charts show all our colleagues divided into 

four equal-sized groups based on hourly pay rates.
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WHAT IS THE GENDER PAY GAP?

Gender Pay Gap is the difference between men’s and

women’s average hourly rate across the company

regardless of their role or seniority. 

The mean and median are expressed as a percentage.

It's important to know that Gender Pay Gap is not the same as Equal Pay.



GENDER PAY GAP REPORT

17.69% 18.96%

Mean is defined as the average hourly pay for all men and women. The median is the midpoint in

the hourly pay for both men and women. This is the difference between men’s and women’s

average hourly pay across an organisation, expressed as a percentage.
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WHAT THIS IS TELLING US:

As a retail business

operating in the technology

sector we appear to attract

more males than females

across the business

particularly in senior

management, retail

management and

commercial sales roles.

Many of our female

employees are in

middle management

and administrative

roles in HQ.

We have an under

representation of females

in our senior management

and commercial sales

staff who are the highest

earners.
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77.55% 82.67%

A good proportion of our employees earn commission/bonus as many employees are retail based. However, there are

more females in Admin roles in HQ and these roles are not eligible for bonuses.

The only BIK that we offer is the provision of a company car. This benefit is offered to some members of the senior

management team and commercial sales roles. These roles are currently filled by males.
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71.66% 68.57% 73.94% 5.17%

A reasonable proportion of our employees earn commission, however, many of our female employees 

work part-time hours and so earn less commission than their male counterparts.
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To improve the

representation of

women throughout 

all levels of the 

Business and Senior

Management levels.

 

 

We will continue to

ensure that all

colleagues at all levels

and gender are provided

with performance

feedback, training and

development

opportunities in line with

our equality, diversity

and inclusion culture.

We are committed to use

these findings to drive

change. The Gender Pay

Gap helps us to identify

and focus on the areas

requiring attention and to

focus on initiatives that

will assist us going

forward in attracting,

recruiting and retaining

fantastic employees in 

the business.

We will continue to

ensure that bias is

mitigated through the

recruitment process.

We will continue to

support flexible

working hours and

days, particularly in

retail, to continue to

support colleagues

with their work-life

balance.

OUR COMMITMENTS


